Smokeless Tobacco
Candy-coating carcinogens.

Tobacco companies are successfully
targetting kids with candy-flavoured
chewing tobacco.

Not long ago, chewing tobacco was common only in rural
western communities. Today it is spreading more and more to
high schools and team sports’ locker rooms.

The use of chewing tobacco by teenagers and young adults
comes on the heels of the recent introduction of products that
are designed to appeal to young people.

Tobacco companies have launched a variety of chewing tobacco

brands in fruit and candy flavourings. These flavours increase
the number of kids who try such products. They mask the
unpleasant taste of tobacco and make it easier for kids to use,
and become addicted.

Candy-flavouring has increased the use of chewing
tobacco in Canada.

Since the 2005, around the time flavoured chew tobacco was
more aggressively marketed, consumption of chewing tobacco
in Canada has risen, reversing a steady 7 year decline dating
back to 1998. '

In 2006, the National Smokeless Tobacco Company announced
that 7 of the top 10 best selling smokeless products were
flavoured and boasted that their business had grown thanks to
new flavours and pouched oral tobacco.? Between 1990 and
2005, sales grew by 50%.>

“Cherry Skoal is for somebody
who likes the taste of candy,
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if you know what I’'m saying.

UST Salesman explains the use of flavour

Same look.
Same flavours.

Addictive and deadly tobacco is
packaged to look like chewing gum.
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Percentage of Canadian
boys and men who have
recently used smokeless
tobacco, by age
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One quarter of recent smokeless
users are children under 19.
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Smokeless tobacco is already a major problem
in some parts of Canada, and the situation is
getting worse.

In some parts of Canada, smokeless use is as widespread a problem as
smoking. In Northwest Ontario, almost 1 in 5 high school aged boys uses
smokeless tobacco (17%) — equal to smoking rates in that region.>®

Almost half of the teenagers who have ever tried or who are recent users
of chewing tobacco, do not smoke cigarettes (a quarter have never even
smoked one cigarette).”

After a similar introduction of flavoured smokeless in the United States,
there was a 30 percent increase in use among high-school aged boys
(even though adult use remained stable).?

Kids are the target

Smokeless use is much more common among teenagers and young
adults than it is among the general population. 15 to 19 year olds
represent one quarter of all smokeless tobacco users, even though they
are less than 7% of the Canadian population and only 8% of those whose
tobacco use is surveyed.

Teenagers are at THREE TIMES THE RISK of having used smokeless in the
past month as are Canadians over 25 years of age.

About 40,000 Canadian children under the age of 19 report using
smokeless tobacco in the past month. °

Smokeless tobacco seriously harms health

Health Canada warns against the use of all tobacco products, including
oral tobacco,'® and cautions that these products:

e Are addictive.

e Contain 28 known carcinogens. The leukoplakia (white, leathery
sores) caused by smokeless can lead to cancers of the mouth and
throat.

e Affect the circulatory system, increasing heart rate and blood
pressure, as well as constricting blood vessels.

e Cause tooth and gum disease.

Many governments have gone even further
and have banned smokeless altogether.
Smokeless products like chew are already completely banned in,

Australia, Israel, Japan, Hong Kong, New Zealand, Saudi Arabia, Singapore
and the European Union (except Sweden).'*

June 2009



References

10

11

Physicians for a Smoke-free Canada, 2008. Canadian per-capita consumption of pipe, snuff, chewing tobacco
and cigars 1998-2007. Fact sheet, June 2008.
www.smoke-free.ca/factsheets/pdf/cigars,%20snuff,%20chewing%20and%20pipe%20tobacco.pdf

National Smokeless Tobacco Company, 2007. Presentation made during Convenience U CarWacs, March 7 &
8, Toronto. www.conveniencecentral.ca/images/showguide.pdf

The Convenience U Carwacs Show Workbook. 2007, p. 38, p. 41. Also cited in: Convenience Central, May
2006 — Convenience U March 2007.
www.conveniencecentral.ca/archive/2006/may/focuson.asp?sid=032C4950B6E642549344C457E3EBDIC3

Former United States Smokeless Tobacco sales Bob Deets quoted in Wall Street Journal October 26, 1994;
cited in Tobacco Free Kids. “United States Smokeless Tobacco Company. A Real Public Health Bandit”.
http://www.tobaccofreekids.org/research/factsheets/pdf/0284.pdf

Flavourgone Campaign. Smokeless Tobacco/Chewing Tobacco Toolkit.
www.flavourgone.ca/images/Smokeless_Tobacco_Toolkit.pdf

Sieswerda LE, Starkes JM, Adlaf EM. Student Drug Use in Northwestern Ontario: Results of the Northwestern
Ontario Student Drug Use Survey, 1997 — 2005. Thunder Bay District Health Unit, Thunder Bay, Ontario: 2006.
www.tbdhu.com/NR/rdonlyres/2C52E632-4AB7-414C-AAB2-
66819228AD00/0/05NWOSDUSExecSummary.pdf

CTUMS, 2007. Analysis by Physicians for a Smoke-Free Canada.

National Survey on Drug Use and Health. Smokeless Tobacco Use, Initiation, and Relationship to Cigarette
Smoking: 2002 to 2007
www.oas.samhsa.gov/2k9/smokelessTobacco/smokelessTobacco.pdf

CTUMS, 2007. Analysis by Physicians for a Smoke-Free Canada (Number of past 30 day users: 15-19: 38,008;
20 - 24 years: 34,129, Over 25 85,315. Total smokeless users in past 30 days: 157,452)

Health Canada Web-site. Smokeless Tobacco.
http://www.hc-sc.gc.ca/hc-ps/tobac-tabac/body-corps/smokeless-sansfumee-eng.php

Roemer R. Legislative Action to Combat the World Tobacco Epidemic. Geneva: World Health Organization,
1993

June 2009



